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say that governments rather
than businesses, individuals
or NGOs, are playing the
leading role today. (The
majority in every economy
say that governments
should play a leading role,
but only in China and
Hong Kong do the
majority say that
governments do so today.)
Only 9% of people,
compared with a 16%
world average, think that
individuals should play the
leading role.

9% of people — a minority,
but nearly twice the 5%
world average — say that
‘scientists will find a
solution to climate
change’.

Unprompted comments
bear out the statistics:
Chinese people typically say
less than in other economies
about individual
responsibility, and more
about hope for what
government will achieve:

‘Governments shall lead

people to stop climate

change.’

Figure 3

Index scores by age group
Engagement on all metrics increases with age
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‘Governments should play
the main role in finding a
solution as they can pass
relevant laws, which will
be much more effective
than improving public
awareness.’

35-49 50+

‘The strength of the
individual is always
limited. I hope that the
government and relevant
departments can mobilise
everyone to take up the
cause.’
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